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This guide supports you . . .

A call for

When ready . . .

SunSoil Irrigation
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The correct answer is: ( 4 )

A call for
Q: How have these dates become that attractive and promising?

Choose the right answer:

Reflection
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In Marcom we realize what you aspire from investment 
and we have the potentials to help you achieve 
these goals.

Introduction
This guide offers 3 steps to:

Support sales 

Strengthen your company

Solution begins with “CHANGE”
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Crucial steps                    FOR CHANGE

  First step       Prepare fertile soil

  Second step      Spread sunlight

  Third step     Apply sound irrigation system

Three important steps towards growth:

Question: During critical economic 

situations, wouldn’t it be more useful to 

consider spending cuts?
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Move beyond “perceptions”. Perceptions are not reality. Embark on a 

sustainable positive change to engage client's loyalty with your brand.

“Enjoy the uniqueness of having a distinct and credible identity.”

Identity: It is often overlooked. However, it is the cornerstone to achieve your 

strategic goals.

The brand represents the identity of your company and the promise that 

drives you forward to progress and establish yourself in the market. Thus, you 

should take insightful decisions that avail crucial solutions to boost the 

strength of your company over the years.

This requires the company of clear criteria for your identity by applying 

intellectual and technical rules that guide you when implementing your 

diverse needs in order to be able to empower responsibility in accordance 

with the clear vision and approach.

market.

First step   Start preparing fertile soil

Strategic  goals cannot be achieved accidentally. Accurate planning always helps you to understand the true 

preparation of the fertile soil” to achieve your aspiration and that you have got also the valuable opportunity to learn 

Question: Why is it important to have 

Answer: The company has many 

outstanding cadres that are relied upon in 

making decisions. Each one of them has 

his own “perception” by which he can 

requirements. These perceptions will 

never adapt the needs unless there is a 

guideline reference that determines the 

identity sharing process in accordance 

with what it should be.

reduction of perceptions and individual 

interpretations, which gives you the 

method that, in turn, helps you achieve 

your goals in less time and a more 
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Soil Preparation
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Second step   Spread sunlight

Behavior management

If you want to motivate the client and direct him towards your brand, start with those very close to you … your employees.

fact is supported by independent studies that have found that companies that constantly communicate with employees 

Question: How can I communicate my 

brand’s promises and deliver them 

affectively enough to become a role model 

attitude for employees and leaders in 

day-to-day work?
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Sharing your brand’s promises with your employees 
is highly important. While ensuring achieving the 

to these promises and practicing them on daily basis 
spreads the sunlight.

Sunlight

Make sure to closely communicate
with your employees.



11

Third step   Apply sound irrigation system

products amid the highly competitive 

prices and poor products?

Answer: Comparing prices of good and 

bad products is “a trap” for your client.

When you search for your sources of 

You can have a unique brand, which will 

lead to increasing the demand on your 

products.

Be careful .. the time available for you to 

grab the attention of the client is very tight. 

A strong package of appropriate 

communication tools maximizes the 

possibility of delivering your advertising 

message. The pace of your message and 

its effective content guarantee the positive 

interaction with it.

Having  a promising brand, you are ready for growth. And this is what requires 
wide exposure through utilizing vital elements that guarantee the success of 
your marketing communications.

Clear identity: Highlight your brand and its promises “in a clear and 
to-the-point language” that makes it easier for the client to recognize it “at 

and being loyal to them.

 Highlight your brand and its promises by creating an 
advertising message that affects the content and enhances the promises. Be 
careful .. the proper effect will not be achieved accidentally. The positive 
interaction between the advertising communication message and the client’s 
decision is the standard for the extent of success.

Choosing the appropriate media: Highlight your brand and its promises 
utilizing the strong media that suit your business nature in all events in which 
your client is participating. Be careful .. the strength of the Communication 
tool doesn’t necessary mean it is appropriate for the nature of your business 
or the targeted client.

Right timing: Highlight your brand and its promises through a time-based 
scheme. The best and shortest way to succeed is by taking the right decisions 
at the right time. Be careful .. You can lose all your efforts and money in 
setting the appropriate standards for the identity, adopting an effective 
message and choosing the appropriate method accurately, as a result of 
wrong timing.
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Think beyond advertising . . .

Empower vital elements that guarantee the success 

Change the way the world looks at you

Sound irrigation system



Equivalent opportunities

Your Brand  Is Promise
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Beeeeep
Your call 

can not be 
completed 

as diled

Con
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Comprehensive solution from a single source

Question: Can you clarify more about 

Marcom, its clients and its success 

stories?

Answer: Our success is the success of our 

clients. It comes as a result of the proper 

mechanism we adhere in our management 

for this type of business. Having the 

integrated capabilities under one roof 

makes it easier for us to provide a 

comprehensive solution that invests in 

time, effort and money.

Our commitment to provide effective 

approach is one of the main reasons of 

the numerous success stories that have 

been achieved.

Next page contains a preview of our 

valued clients and some of the projects 

that we have had the honour to work on.

Al Shama Advertising & Marketing Est (Marcom) is one of the top companies 

specialized in marketing communications.

Our vision and mission focus on a clear aspect that guarantees providing 

reliable solutions to achieve the growth objectives of our clients through a 

comprehensive strategic perspective. This requires a deep understanding of 

Simply ...

Providing useful advice requires in-depth knowledge. Accurate planning 

technology. Proper implementation is based on the standards.

These are the essential elements for our business management ..

These elements ensure the provision of services that go beyond the 

expectations of our clients and ensure maintaining balanced performance 

paired with the highest standards.

Here starts our role … and continues 
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All you have to do now is to begin.

Now that you acknowledge the appropriate steps
for growth ...

Question: How do I begin?
Answer: Give the bow to its maker.

And make sure to support him.
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Theqa. 
Business Forum for Islamic Development Bank Group

Najran Cement Company. 
Active in the Southern Province of KSA.

Avon. 
Leading global cosmetics and perfumes company.

Al Shareef M. S. Sons Company. 
A building materials and steel manufacturing company.

King Faisal Specialist Hospital & Research Center – Jeddah.

Islamic International Rating Agency. 
A Bahrain-based Islamic banking services company that is active in several countries.
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Islamic Development Bank Group Islamic Corporation for the Dedevelopment of the Private Sector. 
A leading development company for helping the private sectors in many countries.

Abdul Samad Al Qurashi (The house of Oud, Anbar and perfumes). 
A leading oriental perfume manufacturer in various countries.

Sea Bounties. 
An Arab League company.

Saudi Logistics and Technical Support. 
A leading logistics and technical support company in many countries.

Makkah Chamber of Commerce and Industry.

Companies that we have had the honour to work with:
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Anaqeed. 
Creative antiques and gifts for business sector.

Qassim University. Saudi Red Bricks Company. 
The top provider of hollow bricks in the Middle East. Active in several countries.

Khojah Group. Islamic Chamber of Commerce and Industry.

Dhiafah. 
A multi-disciplinary company (Real Estate – Hospitality – Restaurants) in several countries.

18

Companies that we have had the honour to work with:



á``jOƒ`©`°ùdG á``«`Hô``©dG á`μ`∏ª`ª`dG 8052 - 22253 Ü ¢U - Ió```L 2692 ≈``æ`Ñ`ª`dG º``bQ
( 2 ) º``bQ Ó«`a - Qƒ``æ`dG π∏``a ™`ª``› - É`°VQ ˆG óÑ``Y ´QÉ``°T - á``«``fÉ``ª``«``∏``°ù``dG
+ 966  12   640  2292 : ¢ùcÉa / + 966  12   640  1211 : ∞JÉg

Building No. 2692 Jeddah - P. O. Box. 22253-8052 Kingdom of Saudi Arabia

Al-Sulaimaneyah - Abdullah Redah St. - Al-Noor Compound - Villa No. ( 2 )

Tel. +966 12 640 1211 / Fax. +966 12 640 2292


